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1.

Policy Statement
Since the power of a strong visual identity can only be realized through consistent application
over time, it is the university’s policy that the official logotype, signatures, and marks as described
in the Rutgers Visual Identity Manual are the only sanctioned marks for use across the university
system. No other marks or symbols may be used in conjunction with or to replace the official
Rutgers visual identity system. Every member of the university community plays an important
role in bringing this cohesive new identity to life and in maintaining its integrity by applying it
consistently throughout all university communications, including in print, web, display, broadcast
and electronic formats. The Vice President for University Communications and Marketing is
authorized by the Board of Governors to manage and enforce the Rutgers visual identity system
consistently throughout the university.

2.

Reason for Policy
Research confirms that a clear and consistent identity helps build and maintain reputation.
Regularly reinforced graphic symbols can convey and reinforce the strengths of an institution. A
strong Rutgers identity has far-reaching benefits, enhancing the university’s ability to recruit
faculty, students, and staff; generate revenue; garner grants; engage alumni and attract external
support. The Rutgers name and visual identity are substantial institutional assets and therefore
their usage is under the purview of the Board of Governors and needs to be managed by a
central administrative office with the authority to manage and enforce the proper use of the
university’s name and a unified visual identity system.

3.

Who Should Read This Policy
All members of the Rutgers University community.
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4.

Related Documents
a.
Rutgers Visual Identity Website: http://identity.rutgers.edu/
b.

5.

6.

Rutgers Visual Identity Manual: http://identity.rutgers.edu/identity_manual.pdf

Contacts:
a.
Requests for visual identity system graphics: identity@ur.rutgers.edu
b.

Trademark Licensing: http://ur.rutgers.edu/trademark/index.shtml: 848-445-1921
or 848-445-1951

c.

Training: Communicator Certificate Program:
http://uhr.rutgers.edu/faqs/FAQcommcert.htm

The Policy

80.1.5 UNIVERSITY VISUAL IDENTITY
The Board of Governors requires that all university units use the Rutgers name and the unified
visual identity system, including a set of approved marks, as outlined in policies and guidelines
included in the Rutgers visual identity website.
The Vice President for University Communications and Marketing is empowered with the
authority to manage and enforce the proper use of the university’s name and a unified visual
identity system and is charged by resolution of the Rutgers Board of Governors to create,
distribute and enforce policies, procedures and guidelines necessary for the proper use of the
Rutgers name and the implementation of a unified visual identity system; develop tools, training,
and other incentives that facilitate the proper use of the Rutgers name and the implementation of
a unified visual identity system by all units of the university; and establish oversight and advisory
bodies that facilitate the proper use of the Rutgers name and the implementation of a unified
visual identity system.
The Rutgers visual identity website includes the visual identity manual and other resources which
are provided to the university community by the Department of University Communications and
Marketing. Members of the university community should refer to them for guidance, tools and
information about proper usage of the university’s name and unified visual identity system.
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